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The McDonald’s Corporate Mission Statement
McDonald's Corporation. Maurice and Richard McDonald founded the American fast-food company in 940, as a restaurant in San Bernardino, California. The company turned into a franchise in 1953 with ray croc spearheading the changes that started its successful corporate world journey. Chris Kempczinski is the current President and owner of McDonald’s, the world’s largest restaurant company in the 21st century. The company has over 14 000 McDonald's restaurants in the United States alone.
The Corporation's mission and vision statements are comprehensive and address the global fast-food restaurant industry's challenges. Being the world's largest fast-food restaurant food chain in the world, the company considers its corporate vision and mission statements as essential and strategic management to ensure continuous growth (Panmore, 2019).MacDonald’s mission statement is “to be our customers’ favorite place and way to eat and drink.”  In "How diversity makes teams more innovative" (Panmore, 2019). The corporation statement outlines its primary focus, and the point of significance is the customers. The focal point in maintaining the business's success is its customers to make McDonald the right and unique place of choice to eat and drink and their best and only way to eat and drink.
 McDonald's success and establishment as the largest restaurant in the world are based on the Corporation's reflection on its mission statement. Customer preferences are a significant determinant of its business round all its outlets. The company develops its menu and recipes that satisfy the customers’ preferences regarding fast foods like fries and burgers in line with its mission. These menus are of quality that grips anyone who tastes them. In the attempt to be the customer's favorite joint, the company designs and layouts of the restaurants are unique and outstanding; this aids in optimizing the workforce's productivity and improving the customer's experience. This factor, coupled with the menu, helped the Corporation's restaurants and locations the favorite place to eat and drink. A walk into any McDonald's restaurant affirms this. As the business's serene setup is amusing, the taste and quality of their burgers are refreshing and leave you wanting more. This illustrates their favorite way in which the company influences their customers by promoting its brand and products to meet the component of being the customer’s way to eat and drink.
The reflection of McDonald's mission statement in their day-today business matter and is, in fact, a matter of essence. Without sticking to its founding statutes in providing the best delicacy that hooks and influences its customers, the Corporation would not be standing almost a century later today after its founding. Adherence to their core reason for existence-customers favorite place and way to eat and drink- has distinguished the companies brand and made it outstanding in the corporate world.
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